4 NEWS
JEFF JACKSON, co-ordina- -
tor of Algonquin’s Outdoor

Adveriture ngram takes B

run down the rapids. - ;
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A the 1 o
‘children being diagnose
+ with autism has increased -
" the demand for qualified
"professionals in the field.
“This semester, La Cit
Cnﬂeg:ale is hoping to mee
that demand by becoming” |
the only French language
' mll».ge in Ontario to offera
certificate in aut- - |
. istn and behaviour science.

It s'a post-ﬁlplum‘a pr
gram that was developed in’
“collaboration with Algon-:

_quin College, George Brown

- College, St: Lawrence Col
s lege and Mohawik Callege.
#The ‘demand is very

ether crashing
‘through swirling
: rapids, . rock
climbing or mountain bik- -

* ing along a rocky trail, it's
just an average: school 1 day
for students in the Out-.
door Adventire program
~ at Algonquin College. -
© * Or how about learning river tour- -

ing, wilderness and survival skills,

- flatwater canoeing, astronomy, ed- |

ihle plants andhs.rdmganﬂ horse-

 backriding?

Those are just some of the. suh

jects taught to students in the col-
lege's Outdoor Adventure Natu.ral-
4 :mt program. 5

Both programs are e based out of
the college’s Ottawa Valley campus
in Pembroke andhavefwgedare-

Jationship with Wilderness Tours,

._.mOt—

ground floor of creating it and fry-

s s

While imth pmgmm ‘focus on’

the great outdoors, the smulan
between.

tes are few and far :
- The Outdoor Adventure Pro-
-gmm,whlchlsgnmgmtmtssmm 3

= “Th.isndaaofinrnwh:r.edadveu—'
-ture industry education is a new
concept that we are kind of on.the

to can it into this structured -
ool schedule,” said Jeff Jack- .
nf ml.h‘lmr

d .m

ear, preparcs smdents for the
joming h industry,

- tivities as extreme sports.
A8 a guide in the high adventire
industry, you are-essentially being

- paid to structure other peaple s.
- gttracts a wider age range and in -

play time,” said Jacksen.
Guides are basically facilitating

riences for people based around
- fun; games and being outdoors,
_The students who tend to enrol in

the program are right out of high

school or are young at heart. This
" kind of business also appeals to

_t}wsewhowantmuavel,sald.l‘ack :

© #0%s tolks whio really ke to have

dealing with such hair-raising ac- :

people's vacations, building expe- .
..co-ordinator Jan B

-_Mn,andlthmkthatha.duiwest-:

-The Ottawa Sun, Tuesday September 6, 2005

sﬁ?&% a%w “&sa‘ m&@aﬁh Emﬁ&mg ,gr a L@;f&&
taz fasi~gmw&z*g; {eﬁ%ﬁ@ms haamasg

* the two programs ind pmspecl.lw

‘students don't always understand

- the job opportunities available to
graduating

itself into our course as well.” he -
‘said. “As-a student group, those

folks really get along together and
really grow much more than a
standard college course would.”
“The Outdoor Adventure Natu-.
ralist program, on the other hand,

some cases students who are seek-
ing a career

ment.”
P‘hleausmdﬂmlssomewnfw
snmnhautthedlﬁ:_

saud pmgram.

“(Students) are more mterested iy
in the environment and knowing
what is out there and being able to 35
tell people what is out there,” he .
- said. “Most of them have a pretty
'big comeern ahout the environ-

st guide on their s
Cetiantsd 5

them after from the rla.t‘

* uralist program.

“People don't u.nder—

. gtand the demand that is out therg

and that it is going to continue to
grow,” he said “We are having alit-

< tle trouble convincing people there
.areacb.lalbuobsuuh&lm &

_ Growing demand
But Pineau said market studies
indicate there is a move towards

. the soft adventure side of the in-
dustry. He said resorts and parks

of natural-
'to meet their

want to have some

basics of how to sea kayak, to take
“thern out to show them around the

coast or a lake. There are those
types of things.” ... !

program is goitg
intottsfaurtbyea.r and looks at the

ecology, © cultural heritage and the

' There is a strong business com-




